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Poccust sBisiercss ogHOW W3 cTpaH ¢ Hanbosee OBICTPBIM POCTOM 4YHCHIA -
WHTEpPHET - Tosib3oBaTenel. Ha mpuBegeHHoit Tabnuie 1 mokasaHO yBeIMYECHHE

YHCIIA JIFOAEH, WMEIOIINX BbIXOA B UHTEPHET [11]

OnHako, HECMOTPS Ha CTOJIb OBICTPBIA POCT YKC/Ia MHTEPHET — IOJIb30BaTENEH,
WX KOJHYECTBO HEAOCTATOYHO IS  OCYIIECTBIICHUS KPYITHOMACIITaOHO
SIIEKTPOHHOM TOproBiam 1o cxeme «business to consumer», a CII0KHOCTb
OpPraHU3aIiM JIOTUCTHYECKUX CXEM II0 AOCTaBKE TOBAPOB JEIAET TaKyl0 TOPTOBIIIO

Her(h(PEeKTUBHOM.
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Taomuna 1
1997
1998,1998,
Nmeror BeIxox B(|1996, |, 1997, 1999, 1999,
HIOH |[HOSIOp
HNHuTtepHer HOSIOPB |MIOH |HOSIOpPB dbeBpasib  |Mait
b b
b
Poccus*,
409* |678* |747* |840* |1,363*|1,590** |1,900
TBIC Yell
Poccus, % 1,0 1,7 1,7 2,0 3,2 2,9%* 3,5%*

* - Hacenenue 00O1ACMHBIX U Kpaeevlx YeHmpoes Poccuu s eo3pacme om 10 nem u

cmapuie

** - Hacenenue 20p000s ¢ uucieHnHocmoto 250 moic uenosex u 6onee (sozpacm- 10

Jlem u cmapuie).
I'mnoTte3a ucciaenoBaHus

Mpsb1 npennonaraem, uto B cdepe OusHec Ty OHM3HEC pOJIb U 3HAUYECHHE
WHTEpPHETa CTAaHET KIIOYEeBOM B Onmwmxaiimme roabl. [Ipeamochulku K 3TOMY YXKY
CEroJIHs MOXHO  OOHapyXuTh Ha OCHOBE TpeOOBaHMI  TAPTHEPOB

MsICOTIepepalaThIBAIOIIUX U ONTOBBIX MPEANPUATHN HA PHIHKE MSICOTPOTYKTOB.
MeT010J10TUS HCCAeIOBAHUSA

Hame uccnenoBanue nmocTpoeHO Ha MPOBEACHUU HECTPYKTYPUPOBAHHBIX [6],
MHTEPBBIO C PYKOBOJAMUTENSIMHM, BEIYIIMMH MEHEIKEPAMHU W BIAJEIbIIAMUA ONTOBBIX
MPEINPUITANA U POU3BOJICTB 3aHUMAIOIIUXCS MCHOM raCTpOHOMHUEN B MOCKOBCKOM
peruone. Takxe MCMOIb30BAIUCH CTATUCTUYECKUE JTAHHBIE U PE3YJbTAThl CMEXKHBIX
uccnenoBanuii [7] npoBoguMeix koMmanued «Munarpo M» OCHOBHOE HCClie1I0BaHUE
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MIOCTPOCHO HA aHAJIM3€ DJKCIEPTHBIX OLEHOK. B cuiy 3aHMMaeMbIX TOJKHOCTEH
MHTEPBBIOUPOBAHHBIE PACCMATPUBAIOTCS KaK JKCIEPTHI. Maes s3xkcnepTHOM CUCTEMBI
COCTOMWT B CJIeIyIOlIeM. B TO Bpems KaK TpaAUIIMOHHBIE CYETHBIE TPOTPAMMBI UMEIOT
JIeJI0 JIAIIG C (paKkTaMu, SKCMEPTHBIC CUCTEMBI OMHUPAIOTCS Ha «IPOo(heCcCHOHATBHYIO
KyJaeTypy». loBOps o0 mipodeCCHOHAIBHOM KyJIbType, HMMEIOT B BHUAY BCHO
COBOKYMHOCTb HE()OpPMaIbHBIX 3BPUCTHUECKUX MPUEMOB, JI0TAJI0K, WHTYHUTHUBHBIX
CyXXJIEHHM W YMEHHUE JENaTh BBIBOAbI, KOTOpPBIE TPYJHO AHAIU3UPOBATH SIBHBIM
o0pa3oM, HO KOTOphI€, IO CYTH JieJla, U COCTaBJISIOT OCHOBY KBalu(DUKAIIUU
JKCIIepTa, MNpUOOpeTaeMOd UM Ha TPOTHKEHUHU Bce ero mnpodeccruoHaIbHOU
nesteabHoCTH. OOBIMHO CaM 3KCHEPT HE BIOJHE OCO3HAET €€ HAIU4YUe U IJI0XO
MOHUMAET, KaKk UMEHHO OHa paboTaeT. OJHAKO, HECMOTPS Ha BCIO HEMOCTUKUMOCTD
3HAHUMN SKCIEPTOB, OKA3aJ0Ch BO3MOXHBIM BIIOKUTh UX B MAallMHHBIE MPOTPAMMBI,
Oylarogapsi 4eMy T€ MOTYT CETOJHS OCTIOPUTH M0 YPOBHIO KOMIIETEHTHOCTH C BBICO-
KOKBaTH(UIIUPOBAHHBIMH MPAKTUKAMHU.[ 5]

B ocHoOBy 3TOr0 npouecca KinaaeTcs 3KCHEPTHBIA METOM, KOTOPbIA BKJIKOYAECT:
BBIOOp (OpMBI oOmpoca JKCIEPTOB, OMpPENENEHUE CTPYKTYpbl W UYUCIECHHOCTU
OKCIIEPTHOW TpYMNIbI, pa3pabOTKy METOJWKH OIpoca, TMPOBEACHHUE OIpoca,
COCTaBJICHHE cHHCKa MpolaeM, 3KkcrnepTuzy mnpobieM. K skcnepTHOMy ompocy
MPUBJICKAIOTCSI PYKOBOJUTENN M CHEIUATUCTBI, TIyOOKO 3HAIOMIUE KaK MPOOJIEMBI
OpraHU3alliy B IIEJIOM, TaK U TPOOJIEMbl MAPKETHHTA.

Hcxonubiit  cnmcok mpoOiieM, TMOJYyYEeHHBIX B pe3yJibTaTe MPOBEICHUS
HKCIIEPTHOTO OMPOCA, COCTABIISICTCS COTPYAHUKAMU paboueil Tpymiibl. 3armoTHEeHHbIC
U 3aKOJIUPOBAHHBIC aHKETHI MOJBEPTarOTCS IKCIEepTU3e U oOpadarpiBatoTcs. M3 Hux
MOCJICIOBATEIHLHO BBIMTUCHIBAIOTCS (DOPMYITUPOBKM TIPOOJIEM W KOABI AHKET, B
KOTOPBIX OHU BbICKa3aHbl. [Ipo6eMBbl B CIIUCKE HYMEPYIOTCS B TIOPSAKE OYEPETHOCTH

paccMoTpeHusi aHkeT. Eciin B ouepeHON aHKeTe BcTpedaercs (GOpMYJUpPOBKA, YxKe
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UMEIOIIAsCS B CIIHCKE, TO B HETO BHOCUTCSI TOJIBKO KOJI 3TOH aHKETHI.

DKcIepTu3a HMCXOMHOTO CIHCKAa MPOOJIeM TIPEAIoaraeT HCKIIOYCHUE U3
CIHCKa OJMHAKOBBIX MpoOseM, mpoOiaeM, OJMHAKOBBIX IO COJNEP)KaHUIO, HO
oTnuyaronmxcs (GOpMyJIUPOBKAMH, W 3aMeHy HX MpobieMoil ¢ 0000meHHON
bopMyITHPOBKOA. [ 5]

HexoTopsle pe3yabTaThbl HCCIEI0BAHUS

ITo pe3yiibTaTaM IPOBCACHHBIX I/ICCJ'IGIIOBaHI/Iﬁ BHUJIHO, 9TO HWHTCPHET AWMHAMHUYHO

BHCAPACTCSA B PA3JIMIHBIC CXCMBI ,Z[GJIOBOﬁ KHN3HH.

Tabmuma 2

52% =58

NpoHBIWTEHHOCTE

2.6% I=295

IIIIIHHHCI:I H KpeduT

6.2% I=444

HayKa

3.9% I=618

CHH. pexknana

TOProEnA (onT. 0 posH.)

4.7% =121

oOpazoBaHne

0.6% =71

AAMHHACTpaUunA, rec. opratbl

1.2% E37

FOpagdaxpaHeHne

2.1% =71

apuua, MBI n npovee

0.8% I=38

WHA.-KOM. H BBIT. 00 CNYHHEAHHE

5.1% 123

CTPOMT_EO

33% 85

TPAHCMOPT

3.2% F13%

CBAZE

Ha npuBeneHHoli BbIe TaOnMIbl 2, OTPAXEHO BHEIPEHUE WHTEPHETA B
pa3IuYHbBIE CTOPOHBI JEJIOBOM >KW3HU, BHJHO, YTO WHIAEKC MJISI TOPrOBIM HMEET

HauOoipllee 3HaueHWe. YUTo JKe MOKET NpCaJIO)KUTh HHTCPHET JJIA OIITOBBIX
6
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TOPrOBBIX KOMITaHUHM, paOOTAIOIINX B CEKTOPE MACHBIX JAEIMKATECOB U Kosbac? [l
orpeeneHus ToTpeOHOCTEH ONTOBUKOB OBbLIT MTPOBEEH OMPOC ONTOBBIX MOKYyMHaTeNei
MSICHBIX JIEJIMKATECOB M Koj0ac, MpOU3BOIAIIMX 3aKylku B MockBe. Pe3ynbratel

oIpoca NpHBeieHb! B Tabnuue 3.

Tabmura 3

[Tonp3yroTcss KommbloTepoM B cBoeit | 87%
KOMMEpYECKOH  JesTenbHOCTH  (OT

0O01Iero yucia OnpoLEHHBIX)

NmeroT Bbixos B uHTEpHET (0T obmiero | 34%

YUCJIa OMPOIICHHBIX )

[Tomygator n3 wHTepHeTa mose3Hy0 | 12%
uH(pOpMAaITUIO JUTSI cBOEH
KOMMEpPYECKOH  JAesaTenbHOCTH  (OT

00111ero yucia OnpouieHHbIX )

N3 mpuBeAEHHBIX BBIIIE PE3YJIHTATOB ONMPOCA BUIHO, YTO 3HAYUTEIbHAS YaCTh
OTITOBBIX MOKYIATEEH MSCHBIX JETUKATECOB U KOJI0ac UCIIOIb3yeT MHTEPHET B CBOEH
npoeCCUOHANIBHONU  JIEATEIBHOCTH. MBI MPEIJIOKWIM UM  BBIACIUTh Haubosee
BOKHYIO JUIsl HUX UH(POPMAIMIO U BO3MOKHOCTH, KOTOPHIE OHU XOTEJIU Obl BUAETh HA

caliTax ONTOBBIX KOMIIAaHUH. Bce MX OTBEThI MBI CBEIIU K TPEM OCHOBHBIM ITO3HUIIUAM:

1. PeanpHblii mpaiic-mucT (QUPMBI, OTPAKAIOIIMA LEHBI W TOBap JHMOO
HAXOJAIUNCA Ha CKiamax (Gupmbl, OO TPUOBIBAIOMIUNA Tyda B TCUCHHH

ommxkanmmx 10 qHel.

2. B0O3MOXHOCTH cliesiaTh rapaHTUPOBAHHBIN 3aKa3 (pe3epB) TOBapa.
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3. OneparuBHOE TMONy4YeHHE WHPOPMAIMU IO JJIEKTPOHHOW TMOYTe JHOO
tenedony (pakcy) HHPOPMAIIUIO O CIETAHHBIX 3aKa3aX, HOBBIX MOCTYIUICHHUSIX

TOBapa v T.nH.

Pemenne »Tux BOmpocoB He mNOTpedyeT OT ¢GuUpM, MMEIOIUX CBOM caillT B
WHTEpHETE, 3HAUMTENbHBIX 3aTpaT HAa €ro M3MEHEHHe W mojiuepxkky. W camoe
IJ1aBHOE, HA CO3/JaHHE HOBOW JIOTHCTUYECKON CHUCTEMbI IBIKEHHUS TOBapa, Kak

TpeOOBAIOCH ObI IPH OHJIAITHOBOM MarasHuHe.

VMEHHO ¢ 3THX NO3MLMKA MBI MPOAHATU3UPOBAIM, YTO MOXKET NPEIJIOKUTH
UHTEPHET JJIs1 ONTOBBIX KOMIIAHUH, 3aKyHaIOIINX MSICHBIE JIEIUKATECHI U KOJIOACHI.
Jlns aHanm3a Mbl UCHOJIB30BAIM COOCTBEHHYIO 0a3y JAHHBIX CaTOB KOMIIAHUU,
karajoru: list.ru, Poccus-On-JlaitH, HOMCKOBBIC cucTeMbl PamMOIIep, ATOpT U ap.
Pe3ynpTaToM Halero aHaiausa CTajio TO, YTO TOJBKO JBa caiita u3 6osee yem 200
CalTOB MPOU3BOJAUTENICH MSCHBIX JEIMKATECOB M KOJIOAC, ONTOBBIX MPOAABLOB
MSICHBIX JI€JIMKaTeCOB U KoJjibac, OObEIMHEHHBIX IPOJAOBOJIBCTBEHHBIX CAMTOB,
CalTOB CHEIUATN3UPOBAHHBIX MACHBIX COIO30B U TOPTrOBBIX IUIOIIAI0K B KAKOW-TO

MCPC OTBCYAIOT BBHIIICYKA3aHHBIM ITOKCIIAaHUAM OIITOBBIX HOKynaTeneﬁ.

Ot1o caiit aBcTpuiickoit kommammu Food & Commerce (www.food-
commerce.co.at) u caitit Cankt-IlerepOyprckoro wmscornepepadaThIBAIOIIETO
npeanpustust  «Ilapracy (Www.parnas.spb.ru). M3 orpomHOro MHOT000Opasus
KOPIOPAaTUBHBIX CANTOB, MHOTHE BOOOIE HE UMEIU MPANC-IMCTOB; HA APYTHX
caifTax MHQOpMAIIHS 110 ACCOPTUMEHTY U IIeHaM Oblla IPeIHOBOrOHEHN (aHaAIN3
npoBoawics B koHie ssHBaps 2001 roga), ¥ TOJBKO Ha JABYX CalTax yKa3aHHBIX

BbIIIe PUpM OblIa peann30oBaHa CUCTEMA 3aKa30B TOBapa B pEKUME OH-JIalH.

JIns mpumepa Mbl OPUBOJAMM CAWTHI, 3aHUMAIOIIUE TPU MEPBBIE MO3ULIHAU I10

MOMYJIIPHOCTH B MOATPYIIIIe MsCHAs NPOAYKIMs mo karajory list.ru.: «MscHas
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toproBas  ¢upma»  (mtf.hotmail.ru); «Poccuiickuii  MpoaOBOILCTBEHHBIN

PBHIHOK»(WWW.T0sstok.da.ru); «Kpoym» (Www.crown.ru).

K coxanenuro, Takod MOAX0J K HH(POPMANMOHHOMY OOCCIICYCHHUIO CBOCH
TCSITEIBHOCTH B MHTEPHETE MMEIOT HE TOJIbKO Poccuiickue onToBble KOMITAHUHU U
MIPOW3BOIUTEIN, HO M KPYITHEHIIIHE SKCIIOPTEPBI MICHBIX KOJIOAC M JICJTUKATECOB B
Poccuro, Takue kak ¢upmel Danish Crown (www.danishcrown.dk) u U.S.P.
International (www.usp.dk), Ha caliTax KOTOpbIX HEBO3MOXXHO YBHUJETh HHU Ipaiic-

JINCTA HA IIPOAYKIHWIO, HU IIOCMOTPCTh HAa HCC, HHU 3daKa34Tb B PCKUMC OHJIAMH.

W3 cka3aHHOrO BBILIE BUAHO, YTO OOJNBIIMHCTBO POCCHHCKHUX M MHOCTPAaHHBIX
ONTOBBIX KOMIMAaHWI, padOTAIOMIMX Ha pPBIHKE MSCHBIX JEJIMKATeCOB M KoJjoac,
HEJIOOLICHUBAKOT BO3MOXKHOCTH UHTEPHET - KOMMEPLIMM B TOM €€ 4acTH, KOTOPYIO

OTKpBIBaeT cuctema «business to businessy.

OT0 O0COOEHHO YJMBHUTEIBHO B CBSI3M C TOW KOHKYpEHIUEH, KoTopas
CYLIECTBYET Ha PhIHKE MSCHBIX KOJIOAC U JEIUKATECOB, 1 TEMU BO3MOXKHOCTSIMHU,
KOTOpble 0€3 CYHIECTBEHHBIX 3aTpaT MPEJOCTaBUT OPraHU3alusi WHTEPHET -
TOPIOBJIM JJa)K€ B TAKOM COKpAaILEHHOM BHJE (T.e. 0€3 oIjiaThl 4epe3 UHTEPHET).
Opranuzanusi  pe3epBUpPOBaHMsI ~ TOBapoB  (OCOOCHHO  peruoHaJIbHBIMU
MOKyHaTelIsIMU) MO3BOJIUT CYIIECTBEHHO ONTHUMHU3UPOBATh CKIAJCKUE 3amachl U
IUIAHUPOBAHKE 3aKYIIOK, YTO B CBOK OYEpEb, CYIIECTBEHHO CHU3UT H3IEPKKHU
koMranuud. OpraHuzanuss KOMMYHUKAIIMM C TMOKyHaTEeIsIMU Ye€pe3 HMHTEPHET U
0o0paboTka WX 3ampOCOB MApPKETOJOTaMH MO3BOJAT HanbOoyiee OBICTPO W TOYHO
IUTAHUPOBATh MPOAAKU B PA3NUYHBIX PETMOHAX U BBIPAOATHIBATh PEKOMEHIALUU
JUTSL CBOMX JUCTpUOBIOTOPOB U (unuanoB. Ocraerca HazeaTbes, yTo Poccuiickue
ONTOBBIE KOMITAHUU M TMPOM3BOAMUTEIN MSCHBIX JIEJIMKATECOB U KOJOAC CyMEIOT
CBOEBPEMEHHO OpraHM30BaTh M o0ecrneunTh 3PPEeKTUBHYIO pabOTy HOBOTO IS

MHOTHX M3 HUX KaHaja cObITa yepe3 UHTEPHET.
9
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