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Cugopuyk Poman PoanbpoBuy, K.2.H.

OONEHT Kadeapsl MapKEeTHHTA
PDY um. I'.B. IInexanosa,
BEAYLIMi 9KCnepT KoHcynbTanT RSconsult

[IpoGiieMbl MAPKETHHIA HA MAJIBIX HHHOBAIHOHHBIX NPeANPHATHSIX

AHHOTaLUuA

CraThd noCBsAlIEHA MPOJOIKEHHIO HCCIEJO0BAHUIO THIIOTE3Bl O CBA3ZH MEKIY
MApKETUHIOM M JKH3HEHHbIM UMKJIOM Mayioro npednpusitus.  [lpezicrasiensl
HEKOTOPBIC PEe3yNbTaThl HCCIEI0BAHUA MaJbIX MHHOBAUMOHHBIX HPEANPUATHI B
cyObekTax Poccuiickoit ®epepanun: ropomax Mocksa u  Cankr-IlerepOypr,
Mockogckoii, Hosropoackoit, Hoocubupckoi, CsepmioBckoit, Tomckoi,
YensOunckoir obnacrsax u B KpacHomapckom kpae. [lpejacrarieHsl HekoTOpbie
pe3yiabTaThl  aHaluu3a, JEMOHCTPUPYIOIIME  OCOOEHHOCTh  MApKETHHra B

HHHOBALIHOHHBIX HTPCATIPHATHAX.

KiroueBsie caoBa: JKM3HEHHBIM LMK TPEANPHUATHSA, YIPaABICHUE
MPEANPUATHEM, MApKETHHT, MaJIbIu Ou3Hec, MaJioe
MpPEeANPUHUMATEILCTBO, MaJIbII ousHec, MHHOBALUH, MaJible

HHHOBAIIHOHHBLIC IIPCAIIPHATHA.

RePEc: M13, M31, L1, 029
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Sidorchuk, Roman, Ph.D.,
Assistant professor of marketing
of Plekhanov Russian University of Economics,

company RSconsult consultant.

Problems of marketing in small innovative enterprises

Abstract

Article is devoted to the continuation of the study hypotheses on the relationship
between marketing and life cycle of a small business. Some results of studies of small
innovative companies in the Russian Federation: Moscow and St. Petersburg,
Moscow, Novgorod, Novosibirsk, Sverdlovsk, Tomsk, Chelyabinsk Region and the
Krasnodar Territory. Some results of the analysis, showing the feature in the
marketing of innovative enterprises.

Keywords: The life cycle of the enterprise, business management, marketing, small
business, small business, small business, innovation, small innovative companies.

RePEc: M3, M31, L1, 029
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B.H. 30108, K.2.H.
TONEHT Kadeapbl MapKeTHHTA

POV nm I'.B. [Inexanoga
e-mail; bu-rsa(@mail.ru

Oco0enHocTH HeHOOOpa30BaHHA B MAPKeTHHIe 00pa30BaTeIbHbIX YCIYT

AHHOTaUuuNA

[Tockonbky pnss mHorux BVY3oB riaBHas 3ajaya COCTOMT B TOM, 4YTOOBI
YCTAHOBHUTHL TAKYIO0 ONTHMAJIBHYIO LIEHY Ha CBOM YCIIYIH, NIPH KOTOPOi ycayrd BY3a
OBITH YCHEIIHO «IMpojaBaemMeie» (BocTpeOOBaHBI) M, BMECTE C TEM NPHHOCHIH
MaKCUMaJbHBIH JOXOH I8 yupekaeHus. B 2TOM M 3axioyaeTcs TiaBHas 3amgava
BY3a B cucreme nenoodpaszoranus B cpepe odpazoBaresibHbIX yeiayr. UMeHHO 3Toi

npodJyieMaTHKe MOCBAILLIEHA JaHHas CTaThs.

KarwueBble ¢J10Ba: (akropsl 11eH000pa30oBanys, BEDKMBAHHE 00Pa30BaATEILHOTO

YUpEKICHUS, MaKCUMHU3allMsd TEKYNEH MNpUObLINM, W3JEP/KKHA TPOHM3BOJICTBA,
MOKa3aTe/lb [leHAa-Ka4ecTBO, 3aTpaTel Ha 00pa3oBaTelbHBIC YCIYTH, I[CHOBas

CTpaTCrus, ,HUGHBH‘EHI'IHH CTOMMOCTb.

RePEc: M13, M31, A2, 12
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Zotov Viktor, Ph.D.,
assistant professor of marketing the
of Plekhanov Russian University of Economics

e-mail: bu-rsa@mail.ru

Features pricing in the marketing of educational services

Abstract

Since many universities the main task is to establish a best price for their
services, in which university services have been successfully "sold" (demand) and at
the same time bring the most revenue for the institution. This is the main task of the
university in the pricing of educational services. It is this issue the focus of

this article.

Keywords: factors of pricing, the survival of an educational institution, to
maximizecurrent profits, costs of production, the rate of price and quality, the cost

ofeducational services, pricing strategy, value-added.

RePEc: M13, M31, A2, 12
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Enena CyneiimaHoBa,
cTydeHTKa (haKyibTeTa MapKeTHHTA

PHOY um. I'.B. [Inexanosa

XapakTepHCTHKA H AHAJIN3 BHYTPEHHeH U BHemIHeH cpeabl komnanuun MGDL
(openn Fly) B Poccun

AHHOTaUusA

Bonpoc cooTBeTCTBUS YCIOBUI BHEUIHEH Cpe/ibl U BO3MOMXKHOCTEH KOMITAHWUH

e€ OpraHv3alMOHHON CTPYKTYPE M CTPATEruH pa3sBUTHS IOCBAILECHA JaHHAA CTAThs,

B npejcraBieHHbIX MaTepuanax MNpUBEIEHbl HEKOTOPLIE JaHHBIE O JWHAMHKE
pa3BUTHS pblHKAa MOOMIBHBIX TenedgoHoB B Poccun. OCHOBHBIX TEHACHLMSAX €TI0
pa3BUTUA M OCHOBHBLIX BKycax mnoTpeduteneii. OCHOBHBIX JUCTPUOBIOTOpAx H
koHkypentax MGDL. [IpuBenena crpykrypa u xapakrepucrtiuka komnanud MGDL u
ero mnoJiokeHue Ha peiHKe. (SWOT ananu3). CaellaHbl HEKOTOPLIE MPEUIOKEHHS 10

nepcrekTure pazsutus komnanuu MGDL.

KioueBble ¢J10Ba: moOuisHbie Tenedoubl, cMapT(oHbl, peIHOK Poccuu,
MGDL, mapketunr, SWOT

RePEc: M3, N9, D2, D4, F1, L2, L6, M1
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Elena Suleymanova

Student of Marketing
of Plekhanov Russian University of Economics

Characterization and analysis of internal and external environment of the
company MGDL (brand Fly) in Russia

Abstract

The question of compliance with environmental conditions and opportunities
for the company's organizational structure and strategy of the present article.
The submissions are some data about the dynamics of the mobile phone market in
Russia. The main trends of its development and basic consumer tastes. Major
distributors and competitors MGDL. The structure and characteristics of MGDL and
its position in the market. (SWOT analysis). Made some suggestions for the future

development of the company MGDL.

Keywords: mobile phones, smart phones, the Russian market, MGDL, marketing,
SWOT

RePEc: M3, N9, D2, D4, F1, L2, L6, M1
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Muxkeposa Taresina Cepreessa, crie[{uagucT
nenapramenTa npoaax 3A0 «/lxxuld Manu ban»,

e-mail: tata 0021 (@mail.ru

HpDMhlI]IJIEHHDE KPCAHTOBAHHC OTRIAAALIBACTCH 10 JYHUIHX BPCMCH

AHHOTaUMA

baukupam wmewmaroT aeduuur "HnuHHBIX"  JIeHEr YW BBICOKHE PHUCKH.
[Ioka OONBIIMHCTBO POCCUHCKUX OaHKOB HE pacCMaTpHBAKOT KpeJIUTOBAHHE
MPOMBIIIJIEHHBIX HNPEANPHATHN KAk NPUOPHUTETHOE HalpaBjieHUe CcBOEH padoThl.
baHkupoB 0oOnbIIE TPHUBICKACT PBIHOK PO3HHYHOTO KPEAUTOBAHUA, KOTOPBIM IO
MTOraM MPOILIOTO TOJla BBIPOC MOYTH B JBa pa3a. OqHaKO MEPCICKTUBLI Y OTPacin
KPEAUTOBAHHS TPOMBIIIJIEHHOCTH Bce ke ecTh. Korma uHOAANMA CHU3WTCA, a
HACEJICHWE HAYHET OTKPHIBATH JACTO3MTHI HA IMTEIBHBIE CPOKHM, OaHKaM CTaHET

BBITOJHO leHﬂHCHpDBHTb MpOU3BOACTRBO.

KaroueBble ¢cjioBa: Ganku, KpeauTOBaHUE NPEANPHATHI

RePEc: G21,H81, E44
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Mizherova Tatyana,

expert of Department of Sales,
Joint-Stock Company Dzhil Attract Bank,
e-mail: tata_002 1(@mail.ru

Industrial crediting is postponed till the best

Abstract

To bankers stir  deficiency  "long" money and  high  risks.
While the majority of the Russian banks do not consider crediting of the industrial
enterprises as a priority direction of the work. Bankers are involved more with the
market of retail crediting which following the results of last year has grown almost
twice. However prospects at branch of crediting of the industry nevertheless are.
When inflation will decrease, and the population will start to open deposits for long
terms, it becomes favorable to banks to finance manufacture.

Keywords: banks, credit to companies

RePEc: G21,HRI, E44
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Kypnasauan Koncrantun MBanosu4, K.9.H., CHC,
NucTtuTyTa DKOHOMHKH AKaJEMHH HAYK,
PecnyOnnku Y30ekucran

e-mail: xstant@mail.ru

KoHuenrtyajbHbIe BONPOCHI rOCY1aPCTBEHHOM MOIePAKKH YACTHOIO
npeANpPpHHUMATENbLCTBA B YCJOBHAX KpH3Hca

AHHOTAIINA

Pazeutie Majioro Gu3Heca M 4acTHOE MPeUTPUHUMATEIBLCTBA - OJIHA U3 CAMBbIX
HEOTJIOKHBIX 3ajlad B Y30ekucrane. B TO BpeMs Kak OTHOCHUTEIBHBIH Bec H
BAXXHOCTh MaJIoro OM3Heca B SKOHOMHKE pacTyT, A0JIs 3TUX HHIMKATOPOB HUXKE 4YeM
B pa3BUTBIX cTpaHax. OJHUM H3 CaMbIX BaxKHBIX (DAKTOPOB, 3aTpardHBaKOIIHX
YPHEKTUBHOCTE (YHKIMOHUPOBAHUA Manoro OM3Heca, ABIAETCS TOCYIapCcTBEHHAA

BCCCTOPOHHAA (HHCTHT}‘HHDHHJ’IBHHH) nmoaacpiKa nmpcanpHHuMaTCIIbCTBA.

KillouyeBbie CJ0OBA: Malblii  OH3HEC, 4YacTHOE  MpeANPHHUMATENLCTBO,
3G heKTHBHOCTE HHPPACTPYKTYPHI, 3aHATOCTh, CHUCTEMAa MOAJAECPKKH Ou3Heca,

(hakTopbl HHPPACTPYKTYPBL.

RePEc: 125, 12, M13, O29
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Kurpayanidi Konstantin Ivanovich, Ph.D.,

Institute of Economics Academy of Sciences,
The Republic of Uzbekistan,
e-mail: xstant(@mail.ru

Conceptual issues of state support of private enterprise in crisis

Abstract

The resume: development of the Small-scale business and private businesses - one of
the most urgent problems in Uzbekistan. While the relative weight and importance of
a small-scale business grow in economy, a share of these indicators more low than in
the developed countries. One of the most important factors mentioning efficiency of
Jfunctioning of a small-scale business, the state comprehensive(institutional) support

of business is.

Keywords: a small-scale business, private business, efficiency of an infrastructure,

employment, system of support of business, infrastructure factors.

RePEc: L25, 12, M13, O29
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Kep3nna EBrenuns AnexkcaHapoBHa,

accucmenm Kageopwvl mapremunza

Ilepmcrozco 2ocydapcmeenozo

HAYUOHATBLHO20 UCCAe008aMENbCKO20 VHUBEPCUMEM,
e-mail: j.kerzina@gmail.com

Scbipesa Exarepuna AJieKcaHIPOBHA,

cmapuuil npenodasameins Kageopvl mapkemuned
Ilepycrozo 2ocydapcmeentozo

HayUOHAIbHO20 UCCIEO08AMENbCKO20 VHUGEPCUmMEmA,
e-mail: yasureva-e-a(@yandex.ru

MapkeTHHIOBbIe CTPaTerH Cy0LEeKTOB MSICHOH OTPacC/IH NEPMCKOro Kpasi B
ycjaoBusix Berymienust Pocenu 8 BTO

AHHOTAIIUA

B crarbe M3y4yeHbl COBPEMEHHBIE MAKPOIKOHOMHYECKHUE YCJIOBHUS ITPOU3BOJICTBA
MACHOH OTpacid, HAXOJAUIEHCs B CHUTyallMU MOBBIIICHHOTO PUCKA, YTO CBA3AHO C
nepcrekTuBor  BeryrieHus Poccum B BTO. OmnpepeneHsl  nepcneKTHBHBIC
MApKETHHI'OBBIE CTPATETHH, MO3BOJISIONIHE MPEOJI0JIeTh KPU3UC OTPACTH U BBIMTH HA
YPOBEHb IMO3BOJAIOIINI 00eCedUTh ITPOI0BOJIBCTBEHHYIO 0€3011aCHOCTh CTPAHBI.

KioueBbie CJI0BA: OXJIaKIEHHOE MICO-CBIPbE, KOHKYPEHTOCIOCOOHOCTH
OTPACIIH, PErHoH, MPOAYKTEI MscolepepadoTkH, camoolecneyeHHe, MapKeTHHIOBbIE
CTpaTeruu.

RePEc: L66, 198, Q1, R3
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Kerzina Eugenia,

Assistant Professor of marketing

at Perm State University, National Research,
e-mail: j.kerzina@gmail.com

Yasureva Ekaterina ,

senior lecturer in department marketing

at Perm State University, National Research,
e-mail: yasureva-e-a@yandex.ru

Marketing strategies of subjects meat industry of perm region in the Russian
accession to WTO

Abstract

The article was explored the modern macro-economic conditions of production
the meat industry, in situations of risk that is associated with the prospect of Russia
joining the WTQ. Perspective marketing strategies to overcome the crisis of the

industry and reach a level which allows the country to ensure food security were
identified.

Keywords: chilled meat and raw materials, competitive industry, region, meat
processing products, self-reliance, marketing strategies.

RePEc: L66, L98, Q1. R3
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PanocreBa JubBupa Ma3utoBHa,
COMCKaTeb Kadeaphl

KoMMepruu U mapketunra B AIIK,
Hepyckas cocyoapcmeennas
CeNbCKOXO3AUCMBEHHASA AKAOCMUS
um. akademura [{.H. [Ipanuuinukosa,
e-mail: radosteva.elyal@yandex.ru

HanpasiieHusi COHAJIBHO-)KOHOMHYECKOH MOJMTHKH B NPOA0BOJIBCTBEHHOM
obecrmevyeHHH PerHoHA
(na matepuanax Ilepmckoro kpasi)

AHHOTAIINA

B cratbe BbISIBJIEHBI OCHOBHBLIE TEHJIGHUMH MOTPeOJICHUS TPOJAOBOJILCTBUS
Hacenenuem llepmMckoro kpas; onpeaenena COLHAIbHO-DKOHOMHYECKAA 3HAYUMOCTH
OKa3aHWs  COLMAJIbHOW  TPOJOBOJIBCTBEHHOW  IMOMOIIH  MaJloOOECIICYCHHBIM
KaTeropusiM HaceJICHHA.

KiioueBble ¢j10Ba: paumonanbHbie HOPMBI MOTPEO/IEHHUS OCHOBHBIX BHIOB
NpOJOBOJBCTBHSA, CONHAlbHas MPOJAOBOJLCTBCHHAA IIOMOILIb, CpPCIAHCAYIIEBOE
noTpedseHHe MPOAYKTOB MUTAHUS, IKOHOMHYECKAS! JJOCTYITHOCTb.

RePEc: L2, L98, Q1, R3
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Radosteva Elvira,

Competitor of the Department of ccommerce
and Marketing in agriculture,

Perm State Agricultural

Academy named after DN Pryanishnikov,
e-mail: radosteva.elyal@yandex.ru

Areas of social and economic policy in the food of the region (on materials of the
Perm region)

Abstract

The paper was identified the major trends in food consumption population of Perm
area, was determined by socio-economic importance of providing social assistance
to poor food categories of the population.

Keywords: rational norms of consumption of staple food, social, food aid; per
capita consumption of food; affordability.

RePEc: 12, 198, Q1, R3
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[Tonemyk Hapexma AnekcanapoBHa, K.2.H.,
Kadeapa MapKETHHIa,

bestiopycckoro rocyiapcTBeHHOro
IKOHOMHYECKOIro YHHBEpPCHTCTA,

e-mail: npoleschuk@tut.by

MD,EIE.]]H])UBHHI’IE 3aTpaT B G KOHOMHYCCKHX CHCTEMaX C IIOMOIINBH ceTel

IMeTpH

AHHOTALUSA

B crarbe paccMmaTpUBArOTCS BOIPOCHL MOJCIMPOBAHUA 3aTpaT Ha OCHOBE
anmapata cetedl lleTpu 17 BBIABICHHSA HECOTJIACOBAHHOCTH M AYOIMpOBaHUA
Onepanui, COCTaBIAIONIMX TMPOLECCHl, a TAKKE PallHOHAIBHOM TOCIeN0BaTEIbHOCTH
MX BBIMOJHEHHUSA, W 3a CYET J3TON0 COKpallleHWss OOmield BEJIMYMHBI 3aTpar.
IIpumenenue anmapara cered llerpy 1O3BONSET ONPENEHUTE ONTHMAIBHY O
MOCJIEIOBATEILHOCTL ONEpaluid MOJEIMPYEMOro IIpolecca, a TakKe BpeMs U

3aTpaThl HA €ro BBINOJIHEHUE B pa3pese pa3IMuHbIX 3aKa30B Pa3HbIX [MOKyNaTeen.

KiiroueBbie cjioBa: OusHec-mpoliecc, onepaiys, 3atparel, ceTb lleTpw,

MO/1eJIHPOBAHHE.
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Simulation of economic costs systems using Petri nets

Abstract

The article is dedicated to the questions of cost modeling on the basis of the
Petri nets in order to exposure the inconsistency and duplication of operations that
make business-processes, and also rational sequence of their implementation. As a
result it helps to reduce combined value of expenses. Application of Petri nets in
business allows defining the optimal sequence of operations within the modelled
process, and also time and expenses on its implementation in the cut of orders of

different customers.

Keywords: operation, Petri net, business process, expenses, modeling.
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OcHoBHBI¢ HANPABJIEHHS PA3BHTHA CAHATOPHO-KYPOPTHOr0 KOMILIEKca (MO

marepuajam CTaBponojibCKoro Kpas)

AHHOTALIMSA

B  umensix  MOBBINIEHHWS  Ka4decTBa  3J0POBbS  HACEJNEHHS  HEO0OXO0auMO
COBEPIICHCTBOBAHHE  CAHATOPHO-KYPOPTHOrO  phiHka. B gamnoit  crarhe
Pe/UIAratoTCss OCHOBHBIE HAIPABJICHUsS M KOMILIEKC MEPONPHUSTHI T0 Pa3BUTHIO

CAHATOPHO-KYPOPTHOTO KOMILIEKCA.

Kiaw4eBble C€JI0BA:  caHaTOPHO-KyPOPTHHIM  KOMILIEKC, pa3BUTHE,

roCyapCTBEHHOE PEryaupoOBaHHE.

RePEc: M21, G38, H51, H53, 118
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Main areas of sanatorium complex (based on Stavropol region)

Abstract
In order to improve the quality of health necessary to improve the spa market. This
article offers guidelines and a set of measures for the development of sanatorium-

resort complex.

Keywords: sanatorium establishment, development, state regulation.
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