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IleneBass  marpyska, (pyHKuHOHAJBHAS  POJb  MAJOro
npeanpHHHMATEIBCTBA B YCI0BHSAX MOJACPHH3AUHN W
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AHHOTALIMSA

Masnoe npeanpUHUMATENBCTBO HECET MENEBYI0, HHCTPYMEHTAJIBHYIO,
COLMAJILHYIO HArpy3Ky, YCHEIIHas peaju3alus KOTOPBIX I0O3BOJISET
HaJEesAThCs, YTO €r0 UHUIMATUBHOCTh, JUHAMUYHOCTh P CPABHUTEIBLHO
HeOOJIBIIMX 3aTpaTax Ha  pa3BUTHE, CIOCOOHO B TedyeHue 4-5 Jer

o0ecIieunTh MOJIEPHHU3AAIO YKOHOMHUKH U J1aTh He MeHee 40% BBIL.

Kirouesble  caoBa:  peruos, MOJIEpHU3A1IUS, yIpaBJICHHUE
PEANPUATHEM, MAapKETHHT, MaJibli ousHec, MaJoe
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doctor of Economics, professor,

The Moscow financially-legal university (MFJUA)
filobokova@list.ru

Target loading, functional role of small business in the conditions of

modernization and globalization of economic processes

Abstract

Small business bears the target, tool, social loading which successful
realization allows to hope that its initiative, dynamism at rather small
expenses for development, is capable within 4-5 years to provide
modernization of economy and to give not less than 40 % of gross national

product.

Keywords: region, modernization, business management small business, small
business, small business.
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AHHOTAUMSA

[lepen opranuzauusmMu 00pa30BaHUA IMOCTOSHHO BO3HMKAKOT BOMpoChl: «l'ne
HAUTH JKENAIOMMX YYUTHCA M IJIATEKECNOCOOHOCTL yuamuxcsa? Yemy yuutn?
Ckonbko yuuth? Ckonbko Opath aeHer? Kakyrw pexiamy jgenars?» HailTu oTBeThl Ha

HD,[[DEHBIE BOITPOCHI MOXHO HAHWTH B ,ILHHH{}ﬁ CTAaThbC.

KawueBsie ciaoBa: KoMMmMyHHKAalMH B MapKETHHIE, JIMYHBIE KOHTAKTHI M
MpoJaXkHu, KauecTBO oOpa3oBaHus, COBpEMEHHAs pekjiaMa oOpa3oBaTeabHBIX YCIVT,
cojiep:kaTtelibHas HMHQopMmauMs, pekllamMHoe oOpalleHue, UejeBas ayJIUTOpHs,
IMOLMOHAJILHBIH OTKIIMK, KOMMepuecKas 3(p(heKTUBHOCTh peKyiambl, MH(pOpMaTHBHAS

PEKJIaMa, CBA3H C 00IIEeCTBEHHOCTLIO.
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Zotov, Viktor, Ph.D.,
assistant professor of marketing the
of Plekhanov Russian University of Economics
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Modern advertising of educational services in the education system

Abstract

Before the educational organizations are constantly arising questions: "Where
can I find willing to learn and ability to pay students? What to teach? How to
teach? How to take the money? What kind of advertising do? "Find the answers

to these questions can be found in this article.

Keywords: Communication in marketing, sales and personal contacts, the quality of
education, modern advertising educational services, meaningful information,
advertising appeal, target audience, an emotional response, commercial advertising

effectiveness, and informative advertising, public relations.
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MapkeruHr 0ankoBckux yceayr Ha npumepe OAO AKDb «<AK BAPC»

AHHOTALIMSA

Boiciieil 11e1bi0 1eATebHOCTH OaHKa SIBISETCS TMPEBbILIEHUE TO0XOM0B Haj
3aTparaMu (pacxojamu), T.€. JIOCTHKEHHE HauOoiblied npuObLUIM M Haubolee
BBICOKOH peHTa0EebHOCTH (B YACTHOCTH OTJa4u OT UHBECTULIMH).

[Ipy sTOoM y OaHkKa JOJDKHBI CYUIECTBOBAThH OOBEKTHMBHBIE WHCTPYMEHTBI
OLICHKU peHTa0eIbHOCTH 0aHKOBCKOH JEATCIBHOCTH W MyTEH ee pocra. JlocTrxkeHue
3TOM 1E/IH B YCIOBHAX PBIHOYHOH HKOHOMHMKH BO3MOJKHO TOJIBKO IIPH YCIOBHH
OKazaHus BocTpebOBaHHBIX moTpeduTenamu ycayr. Ilpu sToM npennonaraercs
COMOAYMHEHHOCTh (B paMKax [O0JTOCPOYHOM CTpaTerdy pa3BUTHA) ABYX Ielei
KPEJUTHOM OpPraHHU3allMH - YIAOBIECTBOPEHHE MOTPEOHOCTEH KIMEHTOB M MOJYYEHHE
npuOBUIM - NPH OKa3aHUMM OAHKOBCKUX YCJIYI M OCYIIECTBJICHHMM HEeOaHKOBCKHX
OTEpaIHH.

B nannoi pabore mbl aHaimM3upyem coctosinue mapketunra yenyr OAO AKb
«AK bapc».

KilloueBbIe CJI0BA: MapKeTHHT YCIyr, pPeHTade/lbHOCTE OaHKa, IpUOBLIE,

KJIHEHTOOPHEHTUPOBAHHBIN 110J1X0]1, €-0aHKHHT
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research associate,
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Marketing of banking services in case of OJSC "AK BARS" Bank

Abstract

The supreme goal of the bank is exceeding revenues (yield) over expenditures
(expenses), i.e. achieving the greatest gains possible and highest profitability (e.g.
rate of return on investment).

At the same time, a set of effective tools should exist for assessing banking
profitability (returns of the bank) and ways for its growth. Achieving this target under
market economy conditions is possible only if providing consumers with services in
demand. In this case, subordination to the common goal is assumed [in the
framework of long-term development strategy| for two objectives of credit
institutions, i.e. customer satisfaction and making a profit via excellent quality, in the
delivery of banking services and non-bank financial operations.

In the paper presented, contemporary state of service marketing of OJSC "AK

Bars" Bank is examined.

Keywords: service marketing, bank profitability, profit, customer-oriented approach,
e-banking
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OcHoBHAaf 11€/1b AHAJIH3A 3aTpaTr B YCJIOBHHX PbIHKA — BhIIBHTD

OINITHMAJIBHOC COOTHOIIEHHE MC/R/LY 3aTpaTaMHi H 10X01aMH

AHHOTAIMA
Kanekynaiust  daxruueckod ceOSCTOMMOCTH  M3JICHS  HE  MOKET HpsSMO
MCIOJIL30BATLCS MPH YCTAHOBISHUH TPOAAKHON LIEHBI, HO €€ CISAYEeT MPUHHMATh BO

BHUMAHUE MPH PACCMOTPEHHH BOIPOCa O BBHINYCKE TOBapa, npeanosiaraemas LeHa

pealin3allii KOTOPOI'O YCTAHOBJICHA C YUCTOM }’CJICIBHﬁ PbIHKa

KaroueBbie €J10Ba: 1osiHbIe 3aTpaThl, NOCTOAHHBIE 3aTpaThbl, BEIPYUKA OT

peann3aiyu, npuobLIb, peHTadeIbHOCTh, O0aHKH, KPEAUTOBAHUE NPEANPHUATHH

RePEc: G21,H81, E44
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Babynina, Halina, assistant professor,
Belorussian State Economic University,
UA Bobruisk branch, Republic of Belarus
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The main purpose of the expenses analysis in the market conditions is to

reveal optimum relationship between costs and income

Abstract

When selling price i1s quoted, calculation of the product actual cost cannot be taken
into account exercising the product output planning and for this the suggested sale

price should be stated according to market conditions.

Keywords: banks, credit to companies, full costs, fixed costs, sales proceeds, profit,
profitability

RePEc: G21,HRI, E44
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baowmmuna I'. M., Jo1ieHT,
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Ky3bmunos B. B.,

YO «benopycckuii rocy1apCTBEeHHBIN
YKOHOMUYECKUN YHUBEPCUTET» boOpylickui (human

ITpouece moae/tHpoOBaHNS AeATEILHOCTH NPEANPUATHH C

HCIIOJIb30BAHHEM pacueTa CYMM INOKPBITHH HA 0a3e NoJIHBIX 3aTpar

AHHOTALIUA

[IpenmymiecTBa MeTO/Ia CYMM MOKPBITHS 3aTPaT COCTOAT B BO3MOKHOCTH IPOBEICHUS
Ha ero 0Oaze auddepeHIMPOBAHHOIO aHANW3a IOCTOSIHHBIX 3aTpaT M Pe3yJbTaToB
NESATEIIBHOCTH MPEANPHITHS Yepe3 MPOMEXYTOUYHble pe3yibTaThl. OCOOEHHO BaXKHBIM
ABIIAETCS TJIAaHUPOBAaHUE NPUOBUIM HA OCHOBE CYMM TOKDPBITHS TP KOJICOAHUAX

3arpy3Ku MOIIIHOCTEN

KJIH)‘IEBHE CJIOBA. MOJHBIC 3aTparhbl, MOCTOAHHBLIC 3aTPAaThl, CYMMa ITOKPBITHS,

0o0beM BbINycKa, lieHa, 3pPeKTHBHOCTD, NPUOBLIL

RePEc: G21,H81, E44
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assistant professor,

Belorussian State Economic University,
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Kuzminov, Vyacheslav,

Belorussian State Economic University,
UA Bobruisk branch, Republic of Belarus

First article the process of modeling of an enterprise activity considering

calculating the reimbursement sums based on full costs

Abstract
The advantages of the reimbursement sums method are in conducting on its basis of the

differentiated analysis of fixed costs and the enterprise activity through intermediate

results. The most important thing is in profit planning on the ground of reimbursement

sums under swinging in production

Keywords: full costs, fixed costs, cover amount, manufacturing capacity, price,

efficiency, profit.
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[Honemyx H. A., K.3.H.,

kKadeapa MapkeTHHTa,
benopycckoro rocyaapcTBEHHOTO
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npoleschuk@tut.by

Mojaens CTOMMOCTH 3aTpaT B JKOHOMHYECKHX CHCTEMaX ¢ MOMOImbIO

cereit ITerpu

AHHOTAIINA

B crarbe paccMmaTpHBarOTCs BOIPOCH MOJEIMPOBAHMS 3aTpaT Ha OCHOBE
anrapara cered Ilerpu JUIst BBISBIEHHS HECOIJIACOBAHHOCTH W J1YyOJHPOBaHMS
olnepalui, COCTaBIAKLIUX IPOLECCHl, a TAKKE PAlMOHAILHON MOCIEA0BATEIBHOCTH
MX BBIMIOJIHEHHMSA, M 3@ CYET JTOr0 COKpalleHHs OOIIeH BeJIHMYMHBI 3aTpart.
[Ipumenenune anmapata cered IleTpm mMO3BOAAET OMNPEACIHTh ONTHUMAIBHYIO
MOCIEAOBATENILHOCTh OMNEpPalMi MOJEIUPYEMOrO TPOIECcca, a TAaKKE BpeMsa U

3aTpaThl Ha €TI0 BBINMOJIHCHHC B Pa3pc3C pa3/IHYHBIX 3aKa30B Pa3HbIX HDK}’H&TEHEﬁ.

KiwueBble C¢J10Ba: OwusHec-npoliecc, oOmepaius, 3arparbl, ceThb lleTpw,

MO/JIeJTHPOBaHHE.
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Paliashchuk, Nadzeya, PhD,
marketing department

Belarusian State Economic University,
npoleschuk@tut.by

Cost modeling in economic systems using petri nets

Abstract

This paper presents the questions of cost modeling based on Petri Nets to
detect inconsistencies and duplication of operations that make the processes, as well
as a rational sequence of their execution, and thereby to reduce the total costs. The
application of the apparatus of Petri Nets makes it possible to define the optimal
sequence of model-based process, as well as time and costs for the process from the

point of view of various orders of different customers.

Keywords: operation, Petri net, business process, expenses, modeling.

RePEc: M21, C53, 024.
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