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MRPKBTHHFDBI:IE KaHaJIbl H YIIPABJICHHE pacClipcac/JicHHEM

NPOAYKUHH B MACHOH HHAYCTPHH
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Sidorchuk, Roman, Ph.D., assistant professor of marketing the Russian

Economical Plehanov's Academy, consultant RSsconsult

Marketing channels and control the distribution of products in the

meat industry

Abstract

The article deals with the formation of distribution channels in the meat
industry. Question of finding channels. Awareness of the problem-added
customer value in the channel. The task of shaping the company's own
distribution channel products. The procedure of forming a channel of
distribution. The main problem in forming their own distribution channel.

Prospects of development of different channels

Keywords:
Distribution channels, channel management, marketing channels, meat
industry, meat gastronomy, small business, development of retail formats,

"reset" the distribution channels

RePEc: M00, M31, Q13,R3, L11, O52, MI11
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[IPEUMYILECTB.
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Suleymanova EG, student of marketing the Russian Economical

Plehanov's Academy

Determination of competitive hotels by price indifference (for
example, hotel Alborada, Bonanza, California, Maravilla, MalialLa

Paz - Tenerife, Spain)

Abstract
The results of research on pricing tourist product: vacation apartments -
hotels in Tenerife (Spain) for Russian tourists. The following use of the

technique of "price of indifference" to identify competitive advantages.

Keywords:
price of indifference, marketing, tourism, Spain, Tenerife, pricing, IDP,

consume index, consume parameter
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AHHOTAIIHA

AHaTU3UPYIOTCA TapaMETPUYECKHUE T10Ka3aTelll BbIOPAHHOW TPYIIIIEI
OTEJIeM C  HCIIOJB30BaHHEM  «IleHbl  Oe3pazmmuus».  CraenaHbl
PEKOMEHJAIIMM TI0 I[EHOOOpPa30BaHWKD W Pa3BUTHA KOHKYPEHTHBIX
PEUMYILCCTB HA TYPUCTHYCCKUM MPOAYKT: OTALIX B OTEJISAX BBHIOpAHHOM

rpynibl Ha TeHepude (Mcnanus) nus POCCUIACKUX TYpUCTOB.
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Golubnik A.N., student of marketing the Russian Economical Plehanov's

Academy

Analysis of pricing hotels with price of indifference (example hotels La
Plantacion 5 *, Mediterranean Palace 5 *, Regency Country Club 5 *,
Roca Nivaria 5 *, Royal Garden Villas 5 * - Tenerife, Spain)

Abstract

Parametrical indicators analyzed for group of hotels on "price of
indifference". Made recommendations on pricing and development of
competitive advantage in the tourist product: rest in a selected group of

hotels in Tenerife (Spain) for Russian tourists.
Keywords:

Key words: price of indifference, marketing, tourism, Spain, Tenerife,

pricing, IDP, consume index, consume parameter
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MCIOJIb30BAHUEM I[MapPAMETPUUECKUX IIOKa3aTejled M pacuera «leHbI

Oespasiunsy». Clienanbl BBIBOJIBI U ITPEIIOKEHBI PEKOMEHIALIHH.
KiroueBsle ciioBa:
Ilena Oe3paziauuusi, MapkeTuHr Ttypusma, HWcnanus, Tenepude,

H6H006pa3DBﬁHHG, IMmapaMCcTpH4YCCKHC IMOKa3aTClIH, KOHCYMCHTHbIC

IMMOKa3aTCIIN.
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Kosarinskaya Irina, student of marketing the Russian Economical

Plehanov's Academy

Using the «price of indifference» to assess the competitiveness of hotels
(on the example of San Felipe Hotel 4 *, Sol Puerto Playa 4 *, Sol
Tenerife 4 *, Tenerife Playa 4 *, Tenerife Princess 4 * - Tenerife,

Spain)

Abstract

The analysis of the competitive advantages of 4-star hotels (the island of
Tenerife, Spain) for Russian tourists, with the use of parametric indicators
and the calculation of the price of indifference. " The conclusions and

proposed recommendations.

Keywords:
price of indifference, marketing, tourism, Spain, Tenerife, pricing, IDP,

consume index, consume parameter

RePEc: L83, M1, M31
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IMoroukas A.A., cmyodeumrxa ¢haxyremema sxoHomuxu Kemepoeckozo

20CY0apcmeeHH020 YHugepcumema

YynpakoBa A.I'., K.9.#, doyenm ghakyaemema sxoHomuku Kemeposckozo

20Cy0apcmeeHH020 YHugepcumema

Poab MapRETHHIa B YCTAHOBJICHHH B3aUMO/JeHCTBUA YHYaCTHHKOB

JINBHHTOBBIX C/ICJIOK HA PBIHKE MﬂlﬂHHOCTpﬂHTEﬂbllﬂﬁ NPOAYKIHA

AHHOTALIUA

B mganmHOM cTarhe paccMaTpUBAaeTCAd  YCHUIIEHHWE  BAXXHOCTH
B3aMMOCBSI3€H JIM3UHIOBBIX KOMITAHMM U TIPOU3BOJMUTENCH 000OpY10BaHU
B KpU3UCHBIM T1iepron. JIM3uHT paccmatpuBaercs Kak 2(PGEeKTUBHBIN
HHCTPYMEHT, TIO3BOJIAIONMH B  YCIHOBHAX JAeuuMTa (UHAHCOBBIX
pecypcoB YIOBJIETBOPATH MOTPEOHOCTH noTpedouTenen
MAILIUHOCTPOUTEIBHON MPOAYKUUK B OOHOBJIIEHMHU Iapka 0OOpY10BaHUSI.
Takke nogyepkuBaeTcs 3HAYMMOCTh MAPKETUHIOBBIX AaCHEKTOB IIPU
(OpMHUPOBAHHUH JIOJTOCPOYHBIX OTHOILIEHWH MEXKIAY BCEMHM Y4aCTHHKAMHU

oOMEHa Ha PBIHKE MAIIWHOCTPOUTEIBHOH TIPOAYKIIMH.

K/1loueBble ¢JI0OBa:

Mapl-:eer, JIM3HHI', IPOHU3BOJAHTCIIH M&HIHHDCT})DHTEHEHDﬁ IMPpOAYKIITHH

RePEc: M1, M31
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Pototskaya Anna, student of Kemerovo State University, Faculty of

Economics

Chupryakova Alena, PhD, Kemerovo State University, Faculty of

Economics

Role of marketing in the establishment of collaborative parties to

leasing transactions in the market for engineering products

Abstract

This article demonstrates the intensification of interrelation between
leasing companies and machine's producers in crisis. Leasing is considered
as a main method of attracting financial resources in case of its lack.
Besides 1t emphasizes the marketing importance of long-term relation

formation.

Keywords:

Marketing, Leasing, Machine's producers

RePEc: M1, M31
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Mam3una T., kanoudam >KoHOMUYeCKUX Hayk, Ooyenm Kagheopvi
«Dunancol u kpeoum», I'Y Kysbaccxuut ecocyoapcmeenHbill mexHu4ecKuil

yuusepcumem (I'V Ky3I'TYV), e-mail: matveevatfwmail.ru

HsitiioBa H., couckamens kagedpvr «Dunancet u kKpeoumy, 1Y

Kyzbacckuu  eocyoapcmeenuviti  mexuHuveckuu — yHugepcumem (1Y

Ky3I'TY), e-mail: natal 3135@yandex.ru

Bausinue MHPOBO# NPAaKTHKH GYHKIHOHHPOBAHHA KPEIHTHBIX 0I0pPO

Ha UX cTaHoBJeHHe B Poccuu

AHHOTALIUA

B naHHOW cTaThe paccMaTpUBAKOTCS THIIBI KPEAUTHBIX OIOpO,
(G YHKIIMOHUPYIOIIHUX B MUpE, U CJIOKUBILIASACS CUCTEMA
(GYHKIMOHMPOBAHUA OIOpPO KpeauTHBIX HCTOpu B Poccum, a Takxke
U3MEHCHMSA, MPOUCXOAAIINE B HEeH. BbIsABIEHBI MpOONEMBI, CBA3aHHBIEC C
IeATEILHOCTEI) KpeIUTHBIX Orpo B Poccuu, KOTOpbIE NPEMSTCTBYIOT
CO3/IaHHUID €IUMHOr0 HWH(OPMALIMOHHOIO IIPOCTPAHCTBA, M MYTH HX

IMPCOJOJICHHA.

KioueBsbie ¢J10Ba:
KOMMEPYECKUH OaHK, KpeauTHoe Opo, TrocydapCTBEHHbIE PEECTPhl

KpCIHTOB, KPCAHTHAaA HCTOPHA.

RePEc: G21.
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Mamzina T., Ph.D., assistant professor chair Finance and Credit Kuzbass

State Technical University, matveevatflwmail.ru

Djatlova N. graduate chair Finance and Credit Kuzbass State Technical

University, e-mail: natal3135@yandex.ru

Influence of world practice of functioning of the credit offices on their

formation in Russia

Abstract

In the given article types of the credit offices functioning in the
world, and the developed system of functioning of office of credit stories
to Russia, and also the changes occurring in i1t are considered. The
problems connected with activity of credit offices in Russia which
interfere with creation of a uniform information field, and a way of their

overcoming are revealed.
Keywords:
bank of commerce, credit office, the state registers of credits, credit

history.

RePEc: G21.
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